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Area chambers, N-J team up to put on ‘Buy Local’ business expo
F
or the first-time ever, all seven chambers of commerce in Volusia County
are joining forces with The NewsJournal to produce a county-wide business
expo and after-hours networking event.
Billed by its organizers as “Volusia
County’s Premier Business and Consumer
Expo and Buy Local Event,” the event will
be held Tuesday, Dec. 13, at Daytona
International Speedway.
The Chamber Alliance Buy Local
Volusia 2011 Business Expo and After Hours
event has a two-fold purpose, said Nick

Clayton
Park
Editor’s Notebook
Conte, executive director of the DeLand
Area Chamber of Commerce: “Show off the
businesses and inventory we have in the
area to consumers, and provide a chance for
businesses throughout the county to network.”
In addition to DeLand, the other participating chambers are the Daytona Regional
Chamber, the Ormond Beach Chamber, the
Port Orange South Daytona Chamber, the
Southeast Volusia Chamber, the West
Volusia Regional Chamber, and the Holly
Hill Chamber.

“Show off the businesses
and inventory we have in
the area to consumers,
and provide a chance for
businesses throughout the
county to network.”
Nick Conte, executive director of the
DeLand Area Chamber of Commerce

While individual chambers have held
business expos of their own in the past, they
agreed this year to team up to hold a combined event in partnership with The NewsJournal because “there’s a lot of power in
our numbers,” said Conte. “You now have all
seven chambers utilizing their databases”
and encouraging their members to participate, he added.
What’s more, by all seven chambers
agreeing to hold their monthly after-hours
networking event in December on the same
day, time and location, it will essentially be a
“super-networking event,” Conte said.
Lori Catron, director of marketing for
The News-Journal, said the seven chambers
have a combined total of more than 3,700
members. The event will start with a CEO
Breakfast Roundtable, followed by breakout
business discussions, a luncheon, the expo
itself in the afternoon, which will showcase
businesses from throughout the county and

which will include “a ton of giveaways” and
door prizes, and to wind up the festivities,
the business after-hours gathering.
The News-Journal is the presenter for

the business expo and after-hours event.
To reserve a booth space, contact
Lindsey Sanders of the Daytona Regional
Chamber at 386-255-0981 or go to buylo-

calvolusiaexpo.com on the Web.

Clayton Park can be reached at
clayton.park@news-jrnl.com or at 386-681-2470.
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P a r t n e r s h i p
A s s o c i a t i o n

The Plan

There will be many benefits as a result of constructing a
small urban plaza at the northwest corner of Beach Street
and International Speedway Boulevard. The primary purpose
of this space is to showcase the future Riverfront Park
Master Plan that will be developed along Beach Street from
Marina Point Drive to Fairview Avenue. The Master Plan concepts will be showcased in a kiosk centered within this
attractive urban space. The Downtown Plaza will also bring
life to this empty lot and
improve the appearance of
the Gateway to our Downtown.
The goal is to conclude the
fundraising in the Fall
of 2011 and begin
construction in the Winter.

Your Brick
Here’s your chance to support this wonderful project
by buying a brick with YOUR
NAME permanently imprinted on it. Buy these bricks for
your business, friends, relatives, places and events you
want to remember. When
you purchase a brick you will
receive a mini-brick replica as
a way of saying thank you for
your donation.

Here’s How
To purchase your brick(s), just
fill out the BRICK ORDER FORM.
Mail the completed form, with
a check for $135 per brick, to
Daytona Beach Community
Foundation, Attention Naomi
Weiss, 126 East Orange Avenue,
Daytona Beach, FL 32114.
Please remember to write
Downtown Plaza in the memo
line of your check.
Other sponsorships are available. Please contact the
Daytona Beach Partnership
Association at (386) 255-0981.

■

“Buy a Bric
k”

Donation $1
35

Purchaser’s Name: _________________________________________________________
Address: _________________________________________________________________
City, State, Zip Code: ________________________________________________________
Phone Number: _________________________ Email: ___________________________
Signature (Will Also Approve Spelling Below): _____________________________________
Method of Payment: ___ Check ___ Cash (Please Provide a Check Mark)

D a y t o n a B e a c h
P a r t n e r s h i p
A s s o c i a t i o n

NUMBER OF BRICKS: _________________ Total: $___________________________
The Donation Per Brick is $135. Payment must accompany the Brick Order Form. Checks are to be
payable to “ Daytona Beach Community Foundation”. Mail Completed form & Check to: Attention
Naomi Weiss, 126 East Orange Avenue, Daytona Beach, FL 32114. Please remember to document
the Downtown Plaza project on your check in the memo line.
The engraved 4”x8” bricks will be used as the decorative banding around the kiosk feature. You may
buy as many bricks as you like. There are boxes below for two (2) brick orders. Each brick is allowed
inscriptions of up to three (3) lines, twenty (20) spaces each. Inscriptions my include: Names of
businesses, people, organizations, events, quotations and dates. Inscriptions are subject to approval
by the Daytona Beach Partnership Association. Characters include all letters, numbers, punctuation
marks, and spaces. Please print the inscriptions you’d like to have on the bricks and be sure to
carefully check the spelling before signing above.

Brick Number 1

Brick Number 2

Send Completed
Send
Completed Brick Order Forms to: Attention Naomi Weiss at 126 East Orange Avenue,
Daytonaa Beach, FL 32114
Dayton

For additional information visit our website at www.downtowndaytonabeach.com.
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People on the Move
Dr. Khalid Tabbarah has joined the medical staff
at Florida Hospital DeLand. His general services include general neurology, epilepsy and
sleep medicine. He earned his medical degree
from the American University of Beirut Faculty
of Medicine and completed residencies in
internal medicine and neurology and fellowships in clinical neurophysiology.
Bev Johnson, Vicki Pugh, Lori De Vilbiss and
Rebecca Zimmerman have new roles within the
Volusia Flagler Family YMCA. Johnson, formerly vice president of the Port Orange facility, is
now the vice president of Health Strategy for
the parent organization. She will assist in writing and implementing grants that will meet the
health needs of the community. Pugh, formerly
vice president of the Ormond Beach YMCA,
now serves as vice president of the Port Orange
YMCA. She has 10 years experience as executive director of YMCA facilities. De Vilbiss, former executive director of the Southeast Volusia
facility, is now the executive director of the
Ormond Beach facility. She has 13 years of
director-level experience with the YMCA.

Zimmerman has joined the Volusia Flagler
Family YMCA as director of Health
Promotions. She will work with area businesses to develop corporate wellness programs and
fulfill the Y’s marketing and public relations
needs. She previously worked in sales and marketing at various companies.
Dr. J. Ryan Timko, a physician of optometry, has
joined Total Vision Eye Health Associates,
DeLand. He is a member of the American and
Florida Optometric Associations.
Gary Cullen and Sylvie Lamarre have joined
Boca Raton-based First Southern Bank, Orange
City. Cullen is the new senior vice president
and Bank Secrecy Act officer. He most recently
served as senior vice president and director of
compliance with Great Florida Bank. Miami
Lakes. Lamarre is also a new vice president and
branch administration manager. She previously
worked with First Southern Bank as vice president of branch operations and most recently
worked for EverBank in Fort Lauderdale.
Dr. Erin M. Scales has joined Palm Coast

0000955783

Internal Medicine, specializing in family practice.
Dr. Jeffrey Keen, an orthopedic surgeon, has
joined Flagler Orthopedics & Sports Medicine,
Florida Hospital Flagler, Palm Coast. He treats
conditions of the leg, including ligament reconstruction and total knee replacement, using
arthroscopic and minimally invasive procedures. He has a special interest in cartilage
injuries of the knee.
Michael Ciocchetti has been elevated to the rank
of partner with the law firm of Doran, Sims,
Wolfe & Kundid, Daytona Beach. He joined the
firm in 2004 after earning his law degree from
Stetson University. He serves as assistant city
attorney for the City of Edgewater and practices in the area of civil litigation and local government law. Barbara Coke Reid has joined the
firm and practices in the areas of family law and
civil litigation. She earned her law degree from
the University of Oklahoma.
Michael Peerless has joined Keiser University,
Daytona Beach, as a financial aid officer. He
0000956209 PDFA

What if your

coverage

exceeded your
expectations...

interested?

Donna M. Lennon

Call me today to custom
design your unique protection.

CRM, CIC, AAI

Office (386) 734-0800
www.zurichna.com

doni@lanelennon.com

earned his bachelor’s degree from Warner
University and previously worked in the residential mortgage business.
Dr. Michele McCall has joined Tomoka
Periodontics and Implant Dentistry, Ormond
Beach. She earned her dental degree and completed specialty training at the University of
Florida College of Dentistry and is board-certified in periodontics. McCall is a member of the
American, Florida and Volusia-Flagler Dental
Associations.
Steve Canfield has joined Exit Realty First
Choice, Palm Coast, as a real estate professional. He recently retired from the St. Johns County
Fire Rescue will specialize in first-time homebuyers and distressed properties. He earned his
Florida real estate license in 2000 and his real
estate brokers license in 2002. Canfield and Exit
Realty First Choice professionals Honora
Giumenta, Ric Giumenta and Kathy Kerr recently attended the Florida Realtors 95th annual
Convention and Trade Expo held in Orlando.
See PEOPLE p. 6
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Sponsor Spotlight

Important tips to help you
secure a business loan
By understanding how to present your company to lenders, you may increase
your chances of securing a business loan, even in a tough lending market.
By Joe Disanti

n Volusia and Flagler counties,
companies across all industries
are starting to rebound from the
recent downturn in our nation’s
financial markets. In fact, more than
one third plans to add workers over
the next six to 12 months, according
to the Daytona Beach News-Journal.
As the economic recovery continues
to take hold, lending to small- and
mid-sized businesses continues to
increase. Yet, while banks are more
actively lending, higher credit
standards and more rigorous underwriting processes have replaced the
days of “easy credit” from a few years
ago.

I

If you’re looking to ramp up
production, invest in new product
development, hire more people, and
otherwise march toward greater
growth and profitability, you need to
show that your company is financially
sound and capable of taking on new
endeavors. In order to do this, you’ll
have some work to do before going to
a lender.
If your business is planning to seek
new capital, consider the following
tips:
Prepare Solid Financials.
Presenting a clear view of your

company’s financials is a required part
of any lending process — whether
you’re approaching an existing bank
partner or meeting with a new one. Be
prepared to share and discuss detailed
income and balance sheet statements,
as well as at least three years worth of
income projections. Additionally, you
must be able to articulate the specific
value you expect from an infusion of
capital and demonstrate your ability to
repay the note.

program to provide assistance to
Florida small businesses that have
potential to expand. Also, keep in
mind, many commercial lending
institutions in Central Florida have
taken the initiative to offer a
number of SBA (U.S. Small
Business Administration)
guaranteed loan programs. When
you sit down with your financial
advisor, be prepared to discuss not
just your borrowing needs, but all
available funding options.

Differentiate Yourself.
Some businesses in Central Florida
have experienced some deterioration
of their financial condition over the
past few years. Lenders will want to
know what you’ve done in this down
economy to reduce expenses and
achieve profitability. What proactive
steps have you taken to make the
changes necessary to prosper during
tough times? Why does your business
deserve a loan? How do you stack up
against the competition?

Establish a Strong Relationship
with Your Bank.
Through a true partnership, a
personal banker can serve as an
insightful business advisor. But like
any relationship, it requires ongoing
and open communication.
Maintaining a strong dialogue will
help your business take advantage
of near- and long-term growth
opportunities, as well as effectively
weather downturns.

Know Your Options.
In recent years, Florida has taken an
active role in providing opportunities
for small businesses. In 2009, the
Florida Legislature approved the
Economic Gardening program, now
referred to as GrowFL (GrowFL.com),
which established a $10 million pilot

No matter where your company is in
its lifecycle, it’s crucial to have a
true banking partner that understands your needs, is well-informed
about the regional market landscape
and is proactive in identifying
solutions that enable you to embark
on a sound growth plan.

Joe Disanti is the Vice President
of Business Banking for Volusia and
Flagler counties for Fifth Third Bank
(Central Florida).
If you would like to contact Joe
please reach him at
386.872.2265 ext. 306 or at
Joseph.Disanti@53.com

Fifth Third Bancorp (Central and North Florida) is a subsidiary of Fifth Third Bancorp, a diversified financial services company headquartered in
Cincinnati, Ohio. The Company has $111 billion in assets and operates 15 affiliates with 1,316 full-service Banking Centers, including 103 Bank Mart®
locations open seven days a week inside select grocery stores and 2,456 ATMs in Ohio, Kentucky, Indiana, Michigan, Illinois, Florida, Tennessee, West
Virginia, Pennsylvania, Missouri, Georgia and North Carolina. Fifth Third operates four main businesses: Commercial Banking, Branch Banking,
Consumer Lending, and Investment Advisors. Fifth Third also has a 49% interest in Vantiv, LLC, formerly Fifth Third Processing Solutions, LLC. Fifth
Third is among the largest money managers in the Midwest and, as of June 30, 2011, had $276 billion in assets under care, of which it managed $25
billion for individuals, corporations and not-for-profit organizations. Investor information and press releases can be viewed at 222.53.com. Fifth Third’s
common stock is traded on the NASDAQ® Global Select Market under the symbol “FITB.”
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Fred Sergeant has joined Space Coast Credit
Union as branch manager of the Palm Coast
and Palm Coast West branches. He has more
than 23 years of experience in the banking
industry and formerly was vice president and
branch manager with SunTrust Bank.
Debra West has joined the Duvall Home,
Glenwood as chief development officer. She
has more than 25 years of marketing and management experience, most recently as an entrepreneur and publisher of Women’s Lifestyle
Magazine. Part of West’s focus will be to promote the Duvall Home and its programs.
Additionally, Mary Hargrave, the Duvall Home’s
director of nursing has been awarded the Circle
of Care state award, which is presented annually by the Florida Association of Rehabilitation
Facilities.
THE FOLLOWING DO NOT HAVE PHOTOS
Donnee Jones, Lawrence West and Tristina Hill
have joined Aparo-Griffin Properties of DeLand
as real estate agents.
Dr. Lynn Farley has joined Tomoka Family
0000946061
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Dentistry, Ormond Beach. She earned her dental degree from the University of Colorado
School of Dental Medicine and is a member of
the American Dental Association.

Priscilla Arzivian has joined Better Way
Realty Services Inc., Ormond Beach, as a
sales associate. She will specialize in residential resale properties.

Missouri-Columbia School of Journalism. Most
recently, she was the public information officer
and community affairs specialist for the police
department in Yukon, Okla.

JD Rouse, JD Rouse Photography, Daytona
Beach, has been named the publicist for Sister
Cities Association of Volusia County. He originally became involved with Sister Cities as an
events photographer.

Joshua Pope, an attorney and partner with Cobb
Cole, Ormond Beach, has been recognized as a
"Legal Elite" for 2011 by Florida Trend Magazine,
an award given to the top tier of attorneys practicing in Florida. Awardees are chosen by their
colleagues in the legal profession. Pope is
board-certified in real estate law and also holds
an AV rating, the highest rating an attorney can
obtain from the Martindale-Hubbell legal directory.

Paul Elliott has joined the Anchor Group,
Ormond Beach, a company which offers financial
planning and investment and insurance services.
Elliott has more than 30 years of commercial banking experience in Volusia and Flagler counties.

Markcus Moore, who retired from the Volusia
County Sheriff’s Office after 25 years, has joined
Arthur Security & Investigations Group, Port
Orange, as a private investigator. He will specialize in criminal and civil investigative support.
The Futures Foundation for Volusia County
Schools recently installed executive board
members: Bobby Thigpen, president; Chris Hill,
president-elect; Sam Willett, vice president;
Brad Giles, secretary; Paula Gregory, treasurer;
and Rosaria Upchurch, past president. The
Futures Foundation provides programs and
activities for students and staff of county
schools.

Your Success is Our Business

Charles D. Hood Jr., a partner and attorney at
Smith Hood Bigman, Ormond Beach, has been
elected chairman of the 5th Appellate District
Judicial Nominating Commission. Hood began
practicing law locally in 1979, with his practice
focusing on commercial litigation. He is a former mayor of Ormond Beach.
Klare Ly has been named public information
officer for State Attorney R.J. Larizza. She has
experience in public relations and news reporting and is a graduate of the University of

Albert Tetrault, Tetrault Law P.A., Palm Coast,
hasbeencertifiedasaCircuitCivilMediatorbythe
Florida Supreme Court.Inthisrole,he will conduct
mediations of civil disputes throughout Florida.
Tetrault’s area of expertise includes commercial
and corporate disputes, employment, insurance,
computer technology and aviation.
Volusia County Health Department employees
Jack Myers, Deborah Barry, Julie Swenson and
director Dr. Bonnie Sorenson have been honored by the National Association of County and
City Health Officials for developing and implementing the Master Employee Information
System, a web-based system that provides local
access and control over important information
for health department employees. ■
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RESPONSIVE • RESPECTED • REAL WORLD

We are Your Florida Business,
Construction and Real Property Lawyers

1651 N. Clyde Morris Blvd.,
Suite 2, Daytona Beach

386.310.7997

Christene M. Ertl

www.e-kbusinesslaw.com

Blog: http://e-kbusinesslaw.blogspot.com

Erum S. Kistemaker
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Custom Furniture for Kitchen, Dining Room, Bathroom and Living Room.
We make the process from Imagination to Installation a reality!
THE CABINETS WE SELL ARE
MADE EXCLUSIVELY IN THE

Majestic
Kitchen & Bath Design Studio

Monday-Friday 9:00 a.m. to 5:00 p.m. — Saturday by appointment only

386.310.7816 • 4215 S. Ridgewood Ave., Suite 102, Port
Orange • www.MajesticKitchenDesign.com

Top left to bottom right: Marcie Kirkland, Doreen Courtheyn, Phyllis Matthesen, Jerry Autry, Michelle Delaney and Melissa Diers

Protecting your investment...

We were there when you first decided to follow
your passion. Today, we're still here keeping all
you have built Safe. Sound. Secure®.
Call or visit us

PAGE INSURANCE AGENCY
800-451-7661 • 386-734-9642
www.pageinsuranceagency.com
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EvEry businEss has a
story. tEll us yours.™

“We built our website hoping it would generate sales.
Hoping. Then, it happened. A big order from the
Netherlands. We bought more sugar that week than
we usually buy in a month. I even learned the Dutch
word for chocolate: chocolade. I wish the rest of the
language were that easy.”

At Fifth Third Bank, every business banking relationship begins
with a conversation. Where you do most of the talking and we
listen. Then, once we understand your business and your needs,
we get to work. And as we build your financial solutions, we
make sure to keep you involved. Because success in business is
rarely achieved alone.

Let’s have a conversation. Stop in your local Fifth Third Bank,
call us at 386-872-2265 ext. 306, or visit 53.com.

Fifth Third Bank, Member FDIC.
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Gambro goes green:

Medical products manufacturer retrofits Daytona plant with energy-efficient LED lighting system
By Bob Koslow
Staff Writer

W

hen Gambro officials get their
September power bill for their large
manufacturing plant on Mason Avenue,
they hope to see a big difference.
Earlier in the month, a Daytona Beach
business called Green Performance Systems
completed a significant lighting retrofit for
the Gambro plant in several areas.
The new light emitting diode (LED) systems cast a cleaner, brighter light. They
enable officials to more easily read the
power bill that should be smaller, saving a
lot of green — cash and trees.
“We like green solutions, but we need to
have an economic payback for us,” said Pete
von Lersner, Gambro’s director of operations in Daytona Beach. “This has come into
the realm that it’s competitive from a capital
standpoint.”
Gambro is a global medical technology
company that manufactures products and therapies for kidney dialysis and other therapies for
treatment of organs outside the body. The
Daytona Beach facility manufactures a buffered
saline kidney dialysis solution. It has about 110

employees working
three shifts.
Three years ago,
the
return
on
investment for an
LED lighting system
could be five to six
years. That’s way too
long for most companies, said John
Erdle, the senior
von Lersner
technician for Green
Performance Systems, a 3-year-old electrical
company owned by John Hayes that specializes in LED lighting design and installations.
“The technology has grown 10-fold in
the past couple of years that it can be used
in all kinds of commercial applications now,”
Erdle said.
Gambro initially tested the LED lights in
a small packaging room that operates nearly
24 hours a day. Fifteen metal halide high bay
lighting fixtures were replaced with six LED
light fixtures, about 20-inches by 20-inches,
manufactured by LSI Industries in
Cincinnati, Ohio.
“We wanted proof the concept would
work for the workers and give us sufficient

light,” von Lersner said. “It also helped us
build our case for the capital with corporate.”
Gambro approved the installation of a
$200,000 new lighting system for its
Daytona Beach plant, which includes a
50,000-square-foot shipping warehouse, a
5,000-square-foot receiving warehouse and
a 2,500-square-foot clean room as well as a
parking lot. The replacement was done in
five weeks with no interruption to the warehouse activities.
Overall inside, 360, 250-watt metal
halide high bay lighting fixtures in stalled in
1999 and 2004 were replaced with 149, 195watt LED fixtures that contain 128 small
bulbs each. In the parking lot, 24 older lights
were replaced one for one with the LEDs,
but the watts in each light went from 400
watts to 184 watts.
Forty-two LED fixtures in the 32-foottall shipping warehouse have motion sensors. They burn for two minutes and then
go off unless motion is detected in the isles.
It’s the first use of the combined energy-saving technologies in the United States,
Erdle said.
The LEDs burn 50,000 to 70,000 hours

compared to 15,000 hours for the metal
halide lights commonly used in tennis court
and stadium lighting. LEDs require less
wattage for the same amount of light produced and they turn on instantly, whereas
the older lights require a warm up period of
about 10 minutes. They usually dim over
time rather than just suddenly die.
The LEDs are brighter and burn whiter
to make reading easier. They are cooler to
the touch, 84-degrees, compared to 177degrees for the older lights. That creates
less demand on air conditioning systems.
“The difference is like daylight to what
we had,” von Lersner said. “The employees
say they can read things easier in the warehouses and the night shift really likes the
bright parking lots.”
The bottom line: Gambro officials anticipate paying off the lighting system
investment in about two years through
lower electric bills.
■

Bob Koslow can be reached at
bob.koslow@news-jrnl.com or at 386-6812285.

Largest Residential Property Management Firms
Ranked by number of properties
Rank

Company

Top Local Executive/Owner

Address/Phone/Website

Year Established

No. of Properties

1

Nelson & Selwitz

Michele Barkin

1190 Pelican Drive, Daytona Beach,
386-756-3032, www.nelsel.com

1988

75 properties

2

Southern States
ManagementGroup

Fred Annon Jr.

2 Camino Del Mar, Palm Coast,
386-446-6333, www.ssmgroup.com

1989

51 (homeowners
associations and
condo associations)

3

Sentry Management

Ann Concannon,
District Manager

4188 S. Atlantic Ave., New Smyrna Beach 32169,
386-423-7796, www.sentrymgt.com

1976

36

4

Tyler Property Management

Steve Tyler, Owner

1034 Ridgewood Ave., Suite 1, Holly Hill, 386-255-8585,
www.tylerpropertymgmt.com

2005

21 homeowners associations,
200 single-family homes

5

Preferred Management Services

Lea Stokes

411 S. Central Ave., Flagler Beach 32136, 386-439-0134,
www.preferredmanagementservices.net

1995

17 (condo and housing
complexes)

6

Carey Realty Management Inc.

Lynn Carey Becker

3280 S. Atlantic Ave., Suite A, Daytona Beach Shores 32118
386-767-9292

1979

16 (condo and
homeowners associations)

7

Continental Property Services

Patricia Jenkins

444 Seabreeze Blvd., Suite 600, Daytona Beach 32118,
386-238-7400, www.cpsdaytona.com

1976

11 apartment complexes

8

Brinkerhoff Property
Management LLC

Eric Brinkerhoff

154 S. Peninsula Drive, Daytona Beach 32118,
386-258-3802, www.brinkerhoff.info

1976

N/A (declined to give figure)

and apartments

This list is only of firms with offices in either Volusia or Flagler counties. Information is based on company reports. Only firms that responded to our request for information are included. This list is only of companies
that manage condo and homeowners associations or apartment complexes. For more information, call Clayton Park at 386-681-2470.
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Area’s Largest Engineering Firms
Ranked by number of licensed engineers in Volusia and Flagler counties
Rank

Engineering Firm

1 Ghyabi & Associates Inc.

Top Local Engineering/Title

Address/Phone/Website

LocalOffices/
Total Offices

Areas of Specialty

No. of Licensed Engineers

Maryam Ghyabi,
CEO/President

1459 N. U.S. 1, Suite 3, Ormond Beach 32174
386-677-5499, www.ghyabi.com

1
2

Transportation engineering and planning, traffic
engineering, roadway design, civil engineering

8

2

Zev Cohen &
Associates Inc.

Dwight M. DuRant,
President

300 Interchange Blvd., Ormond Beach 32174,
386-677-2482, www.zevcohen.com

2
4

General civil, landscape architecture,
transportation, environmental

7

3

Daytona Systems LLC

Klaus Liedtke, Owner

21 Sunshine Blvd., Ormond Beach 32174,
386-671-1550, www.dsystemllc.com

1
1

Custom manufacturing equipment for food and beverage, pharmaceutical and medical device industries

7

4

McKim & Creed

Craig A. Wells,
Regional Manager

1901 Mason Ave., Suite 102, Daytona Beach
32117, 386-274-2828, www.mckimcreed.com

2
15

Water and wastewater plants, storm water facilities,
civil engineering, land planning and geomatics

5

5

Quentin L. Hampton &
Associates Inc.

Brad Blais,
President

4401 Eastport Parksway, Port Orange, 32127,
386-761-6810, www.qlha.com

1
1

Wastewater and water plants, stormwater facilities, construction administration, construction representation

5

6

CPH Engineers Inc.

David Gierach, P.E.,
President

101 N. Woodland Blvd., Suite 305, DeLand; 386-736-4142
520 Palm Coast Parkway, Palm Coast 32127, 386-445-6569,
www.cphengineers.com

2
14

Civil and architectural engineering, architectural
landscaping, surveying, environmental and planning

5

7

Engineered Permits Inc.

Michael Wojtuniak, P.E.,
President, Grant Renne

311-A S. Woodland Blvd., DeLand 32720,
386-734-0830, www.epieng.net

1
1

Civil engineering, planning, permitting

4

8

Sliger & Associates Inc.

3921 Nova Road, Port Orange 32127,
386-761-5385, www.sligerassociates.com

1
1

Land surveying and mapping

9

Universal Engineering
Services Inc.

2
19

Geotechnical, environmental, construction,
materials testing, building inspections

3

10

InfiniSys Inc.

Richard Holtz,
CEO/President

1825 Business Park Blvd., Suite C,
Daytona Beach 32114, 386-236-1500,
www.electronicarchitect.com

1
3

Low voltage engineering apartment technology,
technology for universities

2

11

Parker Mynchenberg &
Associates Inc.

Parker Mynchenberg,
President

1729 Ridgewood Ave., Holly Hill 32117,
386-677-6891, www.parkermynchenberg.com

1
1

Full land development, civil engineering,
landscape architecture

2

12

Dickens &
Associates Inc.

Edwin W. Best, CEO

232 Bay St., Daytona Beach 32119

1
1

Lighting, power and technology systems

2

13

Finley Engineering
Group

1
1

Subdivision design, site plan design and permits, consumptive use permits, stormwater modeling, land-use studies

2

14

Lassiter Transportation
Group Inc.

R. Sans Lassiter,
CEO/President

123 Live Oak Ave., Daytona Beach 32114,
386,257-2571, www.lassitertransportation.com

1
1

Transportation engineering and planning

2

15

Mark Dowst &
Associates Inc.

Mark Dowst,
President

536 N. Halifax Ave., Suite 100, Daytona
Beach 32118, 386-258-7999

1
1

General civil, surveying and landscaping

2

16

Dredging & Marine
Consultants LLC

Shailesh Patel,
President

4643 S. Clyde Morris Blvd., Suite 302,
Port Orange, 32129, 386-304-6505.
www.dmces.com

1
2

Dredging and marine, environmental,
civil engineering

1

17

M&M Systems Inc.

John Condorodis,
President

4 West Tower Circle, Ormond Beach 32174,
386-676-7335, www.mmsysinc.com

1
1

Industrial and commercial controls, panel shop,
hardware and software development

1

18

SCS Engineers

Lee Powell,
Project Manager

P.O. Box 731385, Ormond Beach 32173,
386-672-8545,www.scsengineers.com

1
4

Environmental engineering and solid waste

1

19

Williams Engineering
PLC

Thomas C. Williams,
President

206 Live Oak St., New Smyrna Beach 32168,
386-427-8431

1
1

Structural and civil engineering

1

Harpster Engineering & Susan Harpster-MCoy, 436 N, Grandview Ave., Daytona Beach 32118,
386-677-9336, www.harpstereng.com
Surveying Inc.
President

1
1

Civil engineering, drainage, planning and surveying

1

20

Dione Sliger Bazile,

Director/Co-Owner;
Joseph Zapert, President

Brian C. Pohl, Branch
911 Beville Road, Daytona Beach, 32119,
386-756-1105, www.universalengineering.com
Manager

386-253-1511, www.dickensassociates.com

5531 S. Ridgewood Ave., Suite 1, Port Orange
32127, 386-756-8676,
Managing General Partner
www.finleyengineers.com

Jerry K. Finley,

4*

(*Licensed surveyors)

This list is only of firms with an office in either Volusia or Flagler counties. The information is based on company reports. Only firms that responded to our survey were included. For more information, contact
Clayton Park at clayton.park@news-jrnl.com.

Upcoming lists:

■ Oct. 31 Banquet and Meeting Facilities
■ Oct. 31 Area Hotels

For more information
call: 386-681-2470
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Opinions
Builder’s view: green construction offers greater value to home buyers

W

hile many people would like to
incorporate green practices into
their new or existing home or business,
they are skeptical simply because they are
misinformed or do not have enough knowledge of the process and procedures I hear
many times that the green concept will cost
them in both money and time. Their
thoughts seem to be always at a present
state and not calculated for future value or
time.
Each individual and family differs in the
way they live, so incorporating the green
features that would make the most sense to
them is a matter of customizing the package for the utmost value and their particular needs.
There are two ways builders can go in
regards to upgrading to green in their project.
First, you may choose to obtain a thirdparty certification through the U..S. Green
Building Council’s Leadership in Energy
and Environmental Design (LEED) program, the National Association of Home
Builders, or the Florida Green Building
Coalition.
This third-party certification will give

Tony
DiNizo
Guest Commentary
great value to you along with your lending
institution, appraiser, or insurer of the property. It will also document every category of
your project and file the information on a
state and federal level. It is based on a point
system and depending on your score, and
which third-party certification you wish to
be part of, you can obtain different levels of
certification. This will allow a homeowner
or business owner to apply for energy star
certification, which can give you tax incentives and rebates that need to be factored in
the overall costs.
The other option is to go it alone. This
means you simply cherry-pick the items in
the categories you feel are most important.
While it can help to reduce energy and
water bills, it does not provide the addition-

0000956196 PDFA

al benefits a third-party certification offers.
The most valuable considerations to
green certification are energy efficiency,
your health and the health of the environment.
Energy efficiency is achieved by a combination of the building’s thermal shell
components (insulation, roof components,
door and glass types, air tightness, and wall
assembly) combined with the air conditioner unit types, placement, efficiency ratings
and duct design. Additional efficiency can
be achieved by using Low Emitting Diodes
(LED) bulbs, energy star rated appliances,
and producing electricity from solar assisted systems for hot water or perhaps even
take the building completely off the grid.
With the cost of energy only going one way,
this category is of most monetary value.
Another important factor is your health
and the health of your family. By choosing
products that have little or no off-gassing,
along with a great air filtration system, you
can save your family from breathing difficulties and other disorders.
By using simple techniques of recycling
of construction waste, erosion control,
water management, and the use of sustain-

able natural resources and recyclable products, we can all do our part in assuring the
future sustainability of the Earth.
If you are considering a construction
project, start by interviewing designers and
contractors and getting informed on green
construction.
It does not take any more time to complete a green construction project if it is
thought-out in advance. The long-term
value it produces will be far superior to any
short-term savings.
Having constructed many projects in
this area the past 35 years, I have seen many
trends and fads come and go. Building
green will not be one of them. It is a practice that will only get stronger and more
valuable as time goes on. Think GREEN.
You will be glad you did and even happier
as time passes.
■

Tony is owner and president of Luxury
Builders Inc., which specializes in custom
home construction, remodeling and
renovations. He is a certified Green professional and general contractor. He can be
reached at luxurybuilders@bellsouth.net or
at 386-427-5937.
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Biggest Lies Your Neighbor Told You
About Insurance (Misconceptions about insurance,
as told to you by your neighbor.)

You Say.....

Lie
Number

Three

“I just bought a
condo in a cash
deal and I don’t
know if I need
insurance on it”.

Your Neighbor Says.....

“You don’t need insurance on a condo. The condo association buys it. That’s why your dues are so high. They
include your insurance in your monthly assessment.

We want to be your business
partner when it comes to insurance
protection. Contact us today for
quality business protection from
Auto-Owners Insurance Company.
We’ll take care of your business
insurance, while you take care of
business!

Steve Says.....

The condo association does buy insurance, but it’s not for
you. It’s for the “association”. Florida condo law also
makes you responsible for many items that are attached
to the unit. Don’t forget your stuff you move in. What if
someone sues you? Don’t even think about not buying
insurance on your very valuable asset.

Any agent can sell you a
policy. Call to find out
how we manage your
policies to reduce your
risk and costs.
Ormond:

(386) 677-4787 • Palm Coast: (386) 446-3426

www.EastCoastInsurors.com

Ormond Beach (386) 677-4787
Palm Coast (386) 446-3426

www.EastCoastInsurors.com
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Focus: GREEN BUSINESS/ENVIRONMENTAL

Bright spot in a tough economy:

Green building catching on — slowly, but surely — among area builders, home buyers
By Valerie Whitney
Staff Writer

C

arol Hogan has three children living at
home. She and her husband, John, also
have four adult children, with families of their
own, that often visit them at their Ormond
Beach home.
The couple hired contractor Scott
McCarthy, owner of McCarthy Builders in
Daytona Beach, earlier this year to remodel
the bonus room over their garage into
two bedrooms and a bath for their
extended family.
They were looking for someone who
could incorporate as many “green” features —
i.e., energy-efficient, environmentally friendly
— as possible.
The Hogans are among a growing number of consumers nationwide fueling the
demand for green homes.
Green building, also known as sustainable
building, is an approach to building and architecture that favors environmentally sound and
resource-efficient methods.
A study by McGraw-Hill Construction
found that green building represented 25 percent of all new construction activity national0000955103 PDFA

McCarthy

ly in 2010 and is expected to continue to grow in
popularity in the coming
years.
“Green building is
the bright spot in an otherwise tough economy,
and in some sectors, that
rate of growth has been
remarkable,” the report

stated.
In five years, nonresidential green building activity is expected to triple, representing
$120 billion to $145 billion in new construction
and $14 billion to $18 billion in major retrofit
and renovation projects.
McCarthy, a custom homebuilder and
member of the U.S. Green Building Council’s
Central Florida chapter, said green building
can start in the design phase, adding that even
site selection can take on elements of green
building.
“Ideally, you want to find a recycled location, not one where the natural state has to be
destroyed,” said McCarthy, who also is a certified LEED builder.
That said, the green building movement
has not, so far, translated into a lot of work for

his business. “We do a little here and a little
there,” he said. “My greatest success, thus far,
has been in the green design of new and existing structures as well as consulting.”
Much of his business in the green market
has been selling homeowners on green alternatives such as encouraging them to increase
the amount of insulation in the home or look
at ways to retrofit existing windows, he said.
McCarthy said he used a number of green
building techniques with the Hogan home.
They were able to find a recycle countertop
made from concrete and glass. The Hogans
also wanted an aluminum roof on the addition
to match the one on the main house.
“We chose aluminum because it is recyclable, unlike some other roofing material,”
Carol Hogan said, adding the house sustained
a lot of damage from Hurricane Charlie and
the roof had to be replaced.
It was while making those repairs, she
said, that they embraced the idea of green.
“This is really a fragile ecosystem up here on
the beachside with water on both sides,”
she said.
Both she and McCarthy said the biggest
point of pride from the project was that 84
percent of the construction materials that

were hauled away from the site were recycled
and did not end up in the county’s landfill.
Helping consumers with sustainable
energy measures is second-nature for Bill
Gallagher and the staff at Solar Fit, a Holly
Hill-based state-certified solar contractor that
installs solar water heaters, solar pool heating,
solar electric and solar attic fans.
Gallagher said 2010 was a challenging
time for his business, due in part to the expiration of a state solar rebate program.
“Thousands of homeowner and business
owners took advantage of the rebates during
the term of the offering. This incentive program created thousands of jobs, and encouraged Florida citizens to utilize renewable
energy,” he said.
Business has picked up for Solar Fit this
year, Gallagher said, because of new rebates
announced this summer for solar water
heaters. The money is coming from Florida
Power and Light and Progress Energy, two of
the area’s largest energy providers.
Florida Power and Light is now offering a
$1,000 rebate on a qualifying solar water
heater system and a $2 per watt rebate for
See GREEN BUILD p. 14

0000956237

Hollis O. Inglett, Jr., LUTCF, Richard C. Brown, President & CEO,
Barbara Bohan, Vice President

We were there when you first decided to
follow your passion. Today, we’re still here
keeping all you have built
Safe. Sound. Secure®.

Phone 386/252-5546 • Fax 386/258-2273 • Email info@haywardbrown.com
202 Seabreeze Boulevard, Daytona Beach, Florida 32118 • www.haywardbrown.com
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Green Building Council:
Group encourages builders to adopt new standards

By Valerie Whitney
Staff Writer

O

ne of the biggest advocates of green
building is the U.S. Green Building
Council, whose tentacles stretch from its
headquarters in Washington, D.C., to communities nationwide including Volusia
County.
The county is one of several that comprise the council’s Central Florida chapter.
Others areas include Osceola, Brevard and
Orange. Flagler County is part of the North
Florida regional group.
“Anybody can join,” said John Riddle,
chairman of the board for the area chapter.
He also is the southeast U.S. regional manager for Greenblock, a company that makes
insulated concrete form wall systems.
The motto of the chapter, based in
Orlando, is to be a resource for all things
green building in Central Florida.
Riddle said the chapter, formed six years
ago, has 300 members. Many are contractors, designers and product manufacturers.
Anyone concerned about the environment
is welcome to join, he said.
The council is a 501(c)(3) nonprofit
organization whose goal is to make green
buildings available to everyone within a gen-

On the Net:
www.usgbc-cf.org

eration. One way it aims to achieve this is
through its Leadership in Energy and
Environmental Design (LEED) green building certification program.
“LEED covers a lot of area,” Riddle said,
including new construction, existing buildings, schools, retail and even healthcare.
Developed in March 2000, LEED provides building owners and operators with a
framework for identifying and implementing practical and measurable green building
design, construction, operations and maintenance. The program is a voluntary, consensus-based national rating system for
buildings designed, constructed and operated for improved environmental and human
health performance, according to USGBC’s
website.
“Site selection plays a big role,” Riddle
said, adding it is important that buildings are
properly oriented on a location so that the
owner is comfortable and doesn’t have to
worry about such things as being constantly hit by strong sunlight. The national organization holds an annual Greenbuild
International Conference & Expo.

The council’s LEED program recognizes
professionals who demonstrate a thorough
understanding of green buildings techniques, LEED building rating systems and
the certification process. They can earn
LEED professional credentials — LEED AP
and Green Associate.

Daytona Beach builder Scott McCarthy of
McCarthy Builders Inc. is among those that
have earned the professional credential. “I
spent the last year educating myself about the
process. I am really excited about it,” he said.
Buildings account for 36 percent of total
energy use, 65 percent of electricity con-

sumption, 30 percent of greenhouse gas
emissions, 30 percent of raw materials use,
and 30 percent of waste output, he said, citing statistics from USGBC research.
See GREEN COUNCIL p. 14
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PRIME PROPERTY ON US1

2 commercial lots, either together or separate - just over 2 acres as a pair. Next to
Dollar General & Publix, perfect for a strip
mall. Currently functions as a mobile home
park - owner able to relocate them if
desired. Call for pricing.

Tammy Kozinski
386-882-2917

www.arthurkowitzrealty.com

DINARDO

US1 - PRIME PROPERTY

PRIME COMMERCIAL

Prime commercial site across from up-scale
homes, permitted uses include sit-down
restaurant, doctor’s office, jewelry store,
real estate office, financial planner/tax
office, attorney, florist, among others. Ask
about bank financing! $185,000.

Mixed use property on busy US1 in Port
Orange. Retail, office, warehouse. Air-conditioned showroom & two offices with high
visibility from US1. $394,900.

Lauren Nasser
386-846-1739

Mike McGuire
386-871-4901

www.arthurkowitzrealty.com

www.arthurkowitzrealty.com

DOWNTOWN DAYTONA

READY FOR BETTER?

We are committed to leasing your property
to full capacity with qualified tenants. We
are a full service management company.
We provide Advertising, Direct Depositing,
Escrow Accounts, Monthly and Year-end
Reports. National and International tenant
screening. On call 24/7. Call and let us
make it better for you.

386.492.7837

www.dinardorealestate.com

PRIME COMMERCIAL SPACE AVAILABLE
MBA Business Center • US Highway 1 • Ormond Beach
Lease/Owner Financing Available

RETAIL / OFFICE

— ALSO AVAILABLE —

Oak Centre Business Park

Warehouses Dock High &
Ground Level
Office Suites in
Port Orange

Light Industrial
Warehouses
and Office
Suites in
Ormond Beach

Ormond Business Center

Call Jeanette Gagnon 386.299.7055
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Reserve your
Booth Space Today…
Booth receives:
1. 2 TICKETS TO BUD SHOOTOUT
on 2/18/2012 -valued at $78

2. 2 BOXED LUNCHES

MEMBERS

300
*
$
400

$

*

“Volusia County’s
Premier Business
& Consumer Expo
and Buy Local
Event”

Tuesday,
December
13th

DAYTONA INTERNATIONAL
SPEEDWAY

A powerful and cost effective
opportunity to showcase your
business, expand relationships
and build customers. This year’s
EXPO features outstanding breakout
business discussions, networking,
food, drinks and door prizes.

“The Center of Good Business”

NON-MEMBERS

Presented by:

*Electric: $65.00 additional charge

To reserve your booth space or for additional information contact Lindsey Sanders at:

386.255.0981 or reserve online at buylocalvolusiaexpo.com

Calendar Upcoming local business events
October

Thursday 6

ORMOND
BEACH
CHAMBER
OF
COMMERCE Generation Ormond, 5:30-7:30 p.m.,
Celebration Place, 1437 N. U.S. 1, Ormond Beach.
Speaker: Leah LaLande, Resource. Info: 386-677-3454.

Friday 7

FLAGLER
COUNTY
CHAMBER
OF
COMMERCE & AFFILIATES Business to Business
Assistance Expo, 10 a.m.-6 p.m., Hammock Beach
Resort, 1 Hammock Beach Parkway, Palm Coast. Info:
386-986-4765 or palmcoastbac.com.

Monday 10

DAYTONA REGIONAL CHAMBER OF COMMERCE luncheon, 11:30 a.m.-1 p.m., Palmetto Club,
1000 S. Beach St., Daytona Beach. Guest: Doug Darling,
executive director, Florida Department of Economic
Opportunity. Info: 386-255-0981.

Tuesday 11

DELAND AREA CHAMBER OF COMMERCE
coffee with chamber, 8 a.m., Chamber of Commerce,
336 N. Woodland Blvd., DeLand. Info: 386-734-4331.
PORT
ORANGE
SOUTH
DAYTONA
CHAMBER OF COMMERCE Business Women’s
Council luncheon, noon, Riverside Pavilion, 3431
Ridgewood Ave., Port Orange. Info: 386-761-1601.

COMMERCE Vendor Blender, 5-7:30 p.m., Lechmaier
Chiropractic Center, 1051 Town Center Drive, Orange City.
Info: 386-490-4606.

Tuesday 18

FLAGLER
COUNTY
CHAMBER
OF
COMMERCE & AFFILIATES Bunnell Chamber
Business & Biscuits, 7:30-9 a.m., State Street Diner, 603
N. State St., Bunnell. Info: 386-437-0106.

Friday 21

DAYTONA REGIONAL CHAMBER OF
COMMERCE Eggs & Issues, 7:45 a.m., Hampton Inn,
1715 W. International Speedway Blvd., Daytona Beach.
Info: 386-255-0981.
VOLUSIA COUNTY ASSOCIATION FOR
RESPONSIBLE
DEVELOPMENT Regional
Overview of Economic Government, 10 a.m.-noon,
Halifax Plantation Clubhouse, 3400 Clubhouse Drive,
Ormond Beach.. Info: 386-257-4169.
PORT
ORANGE
SOUTH
DAYTONA
CHAMBER OF COMMERCE Soup to Nuts Power
Lunch, noon, Riverside Pavilion, 3431 Ridgewood Ave.,
Port Orange. Info: 386-761-1601.

Wednesday 26

Wednesday 12

PORT
ORANGE
SOUTH
DAYTONA
CHAMBER OF COMMERCE legislative breakfast,
8 a.m., Riverside Pavilion, 3431 Ridgewood Ave., Port
Orange. Info: 386-761-1601.
SOUTHEAST VOLUSIA CHAMBER OF
COMMERCE general membership luncheon, noon,
Edgewater Elks Lodge, 820 W. Park Ave., Edgewater. Info:
386-428-2449.

Thursday 13

SOUTHEAST VOLUSIA CHAMBER OF COMMERCE coffee with chamber, 7:30 a.m., Chamber of
Commerce, 310 Julia St., New Smyrna Beach.
Info: 386-428-2449.
■

DELAND AREA CHAMBER OF COMMERCE
Chamber Business Luncheon, 11:30 a.m.-1 p.m., DeLand
Conference and Business Center, 1301 International
Speedway Blvd., DeLand. Speaker: Tammie Nemecek,
Florida Economic Gardening Institute. Info: 386-7344331.
WEST VOLUSIA REGIONAL CHAMBER OF

Friday 28

GREEN BUILD from p.12

qualifying solar electric systems. Progress
Energy customers may be eligible for a $450
credit when they purchase a solar water heating system. The federal government also is
offering a 30 percent tax credit.
“We have hired four people in the last 30
days because business have been so brisk,” he
said, adding the firm now employs 23 people.
Businessowner Kenneth Goldberg, of
DeLand, is another area member of the U.S.
Green Building Council Central Florida
Chapter.
Budget cuts have forced governments to
cut back on large LEED projects, Goldberg
said, but his firm, Ken Goldberg Construction
Company LLC, has managed to stay intact.
“I am a small general contractor,” he said,
and whenever his residential customers contact him about a remodeling job, the topic
invariably turns to ways to be more energy
efficient.

“I try to keep it simple,” he said, adding he
typically shows them ways to increase water
efficiency such as using low-flow toilets.
He also works with a lot of customers that
have concerns about indoor air quality.
He said he encourages consumers to use
paints that do not give off odors and using
area rugs instead carpets because the latter
holds more dirt.
When a new home construction job
comes along, Goldberg said, he is always looking for ways to incorporate green building
practices into those projects. “If you are building a house, the investment in energy
efficiency pays off over the course of a 30-year
mortgage,” he said.
■

Valerie Whitney can be reached at
valerie.whitney@news-jrnl.com or at 386681-2285.

GREEN COUNCIL from p.13

Those numbers are good reasons for
why the construction industry should go
green, he said.
There are numerous ways to do it, he
said. One notable local example is the surface parking lots at the new International
Motorsports Center on International
Speedway Boulevard, across from Daytona
International Speedway. The lots are made

out of crushed concrete from the old buildings on that site that were demolished to
make way for the center, which now serves
as the headquarters for International
Speedway Corp. and NASCAR.
■

Valerie Whitney can be reached at
Valerie.Whitney@news-jrnl.com
or
at
386-681-2283.
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M. L. UNDERWOOD
CONSTRUCTION, INC.
Mike Underwood
President

Exceeding
Expectations
Since 1985

r n
de tio
Un truc
ns
Co

Halifax River Yacht Club
331 S. Beach St.

Kalin Home Furnishings Distribution
Center US1, Ormond Beach

AO Precision Manufacturing

Furniture Row
830 N. Tomoka Farms Rd.

Rice & Rose Attorneys, 222 Seabreeze Blvd.

Calvary Christian Center
1987 W. Granada Blvd.

Blvd. Executive Park - 555 Granada Blvd.

Wilmette Professional Center - 310 Wilmette Ave.
w g
No sin
a
e
L

Parker Boats - 872 N. Tomoka Farms Road

Orchard Plaza - 136 N. Orchard St.

G ENERAL C ONTRACTOR • C ONSTRUCTiON M ANAGERS • D ESiGN B UiLD S ERviCES
CGC 1504216
CCC 057109

386.672.6651

www.mlunderwoodconstruction.com

310 Wilmette Ave. • Ste. 5 • Ormond Beach, FL 32174
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L-R Back Row: Charlie Scrabis, J. Wes Timko, Jeff Kulzer • L-R Front Row: John D. Reeves, Richard Cooper, William E. Buchanan.

1400 Hand Ave.
Ormond Beach
(386) 677-4761
www.mitchellnoel.com

We were there when you didn’t have a care
in the world. Today, we’re still here keeping
all of those you care for safe, sound and
secure. We believe there’s something to be
said for common sense, honesty and being
straightforward.

4867 NW Palm Coast Parkway
Palm Coast
(386) 597-2881
www.mitchellnoelpalmcoast.com

Thank you for rating Auto-Owners Insurance
“Highest in Customer Satisfaction with the
Auto Insurance Claims Experience,
Three Years in a Row”

Call us or stop in to learn how you can save
by insuring your life, home, and auto with
Auto-Owners Insurance Company. As an
independent agency, we can design an
insurance program that is just right for you
and your family.
Ask us about our award recognized service!

Auto Owners Insurance ranks highest among auto insurance providers in the J.D. Power and Associates 2008-2009 Auto Claims Studies. Study based on 11,616 total responses, ranking 25 insurance providers. Excludes those with
claims only for glass/windshield, theft/stolen, roadside assistance or bodily injury claims, from auto insurance. Proprietary study results are based on experiences and perceptions of consumers surveyed June 2008-2009. Your
experiences may vary. Visit jdpower.com.

